MOSCOW   IN   THE   MAKING
design of the buildings on the main roads; in addition a
"decorations department" of the Mossoviet has recently been
appointed, employing a number of artists to co-operate with
the architects in seeing that the details of the decorations
of the streets, advertisements, lettering, minor buildings,
such as kiosks and lavatories, are effectively harmonized
with the architectural design of the whole street. We were
interested to learn from the head of the decorations depart-
ment that advertising is only just beginning in Moscow; till
recently there have been no surplus goods to advertise.
New kinds of goods are now beginning to be produced in
large quantities, many of them such as some kinds of jam
and cheese totally unknown to the bulk of the population.
We were told that whereas under capitalism advertisers push
shoddy or harmful goods for profit, socialist advertising
would only push goods of approved quality, would inform
the population of good new products available for con-
sumption, how these products are best cooked or used, and
what their advantages are. And all advertising would be
under the control of the artists of the decorations department,
and instead of rendering Moscow hideous would add to Its
beauty.1
Clearly there will be difficulties; however good the
economic possibilities may be, it is easy to make a mess of
things. For instance, Kaganovich said in 1934:
"Comrade Stalin sharply raised the question of a
decisive struggle against haphazard building. Individual
builders, organizations, and institutions build planlessly,
spontaneously, and thus harm the city as a whole. We
abolished private property in land long ago. However,
even until to-day we can observe the private property
approach of individual builders towards the sections which
have been placed at their disposal. We must fight de-
cisively against such anti-state tendencies in the building
of the city."
But there can be no denying the enormous advantages of
socialism for town planning. Any city government, however
efficient and honest, however incompetent and corrupt,
1 We ^saw advertisements of toothpaste on some of the trams, covering a
board Bright along the top, and quite equal to the worst type of capitalist
advertisement in unpleasantness. How will all tKis work out in practice?
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